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JAPAN'S ALL-STARS

FROMSHIFTSIN LEADERSHIP ANDCURRENCY TURBULENCE

to new semiconductor plants, tariffs and a world expo, 2025 proved to be an
eventful year for Japan's economic landscape. Behind the headlines, however,
businesses across the country continued to do what they do best: driving inno-
vation, advancing research and developing cutting-edge products across a wide
range of fields. Al-enabled logistics hubs and breakthroughs in remote medical
care are solutions to many of Japan's latest urgent domestic needs, most notably
anaging population, as well as competition from rapidly advancing neighbors.
Growth in R&D spending, investment and domestic demand reflects a team
effort across the board, ensuring that Japan's presence as the fourth-largest
economy is maintained. Here, we share some of the all-stars that have shaped

the reputation of Japanese business this year.

Toshiro Suzuki, representative director&
CEO of SanshinElectronics

Chips provider, supplying some of Japan’s largest
electronics manufacturers. “Just selling products
isnot enough now as a trading company; we
need to be able to integrate various products
together to form an entire solution. This is an
area that both clients and manufacturers are
looking for at the moment.”

Hideaki Nishioka, presidentof Lonseal
Corporation

Leading marterials producer, with wide-ranging
use cases from construction to emergency vebicles.
“We will pursue business expansion by
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.f_w*) \%: exploring biomass materials for new sheet
I N s P I R E D E D U C AT Io N applications and developing environmentally
conscious products using biodegradable
Professor Hiroshige Inazumi materials.”
President of Aoyama GakuinUniversity
Founded in 1874 by Christian missionaries, AGU has offered Masashi Kimura, president of Tokyo
arich education inliterature, law and the sciences formore Meusuring Instruments Laboratory
than 150 years. "Many of our students begin their education Manufacturer of sensors and data-capturing
with us at a very young age, so they aren‘t bound by some of solutions, handling the world's most demand-
the constraints of the typical Japanese education system, ingapplications.“Monitoring technology is
such asthe pressure of university entrance exams. This gives currentlya growing area. Overseas, we have
i them greater freedom to explore their interests.” | seen strong demand from the shipbuilding
&“tu\ g 7,5#1’ and engineering industries—these areas will
S ————————————— a4 be growth drivers for our business.”
Masataro Doi, presidentof CBC
Century-old trading firm specializing in chemicals, g
electronics and pharmaceuticals.“CBC has been ":';-. t
globally focused from a very early stage. We aim 4
to accelerate our pioneering spirit as a trading
company by leveraging our remarkable decision-
making speed and global business agility.” ‘
Ariki Inoue.,presidentof]..apla.oe N . MasakiHilaga Eddie Kato
Manufacturing support company providing teoling President President
services fo factories across Japan. “We maintain di- Morpho Astroscale Japen
rect channels with manufacturers and purchase Ty et B
directly from them, using these sales routes to firmworking on providing an-orbit
deliver products efficiently to our clients, elimi- fnegeprocessg e ity
nating risks of counterfeit or defective items.” A i
keysectors. “We “We arethe anly
KazuyaIkemura, president of S& B Foods °f!°ﬂm"'m::ﬁ mﬂw inJapan
Proa’t.:cercy" curry, spicesand seasa.nmgs, known for “&pm&" b“;nt‘ﬁdﬁm : ﬂ“_ dezv Uﬁﬂl“m
creating the country’s first domestic curry powder. bridge the gapfrom ation &Docking
“Japanese people are very open-minded when it dﬂd:dm“ (RPs.?;ted;n;olg
comes to trying new ingredients. I believe that L s g;um“im,

is one of the key reasons why we've successfully
adapted so many dishes from around the world.”




